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Broker’s Annual Health and Productivity Survey Tracks Employer Trends

NEW YORK, Oct. 20, 2015 (GLOBE NEWSWIRE) -- Employers offering health and wellness programs have moved beyond the
standard financial measures associated health care cost savings towards a broader focus on the overall value of health
management within a workplace, according to the Willis Health and Productivity Survey published today by Willis North America's
Human Capital Practice, a unit of Willis Group Holdings plc (NYSE:WSH), the global risk advisory, re/insurance broking, and
human capital and benefits firm.

According to the survey, nearly two-thirds of respondents (64%) with wellness programs in place described themselves as Value
on Investment (VOI) based, rather than Return on Investment (ROI) based.  In other words, the majority of employers have gone
beyond the traditional rationale of putting wellness programs in place for the sole purpose of lowering health care costs.  Instead,
VOI organizations look to justify investment in health management and wellness programs based on many factors, including
employee morale, worksite productivity, employee absence and workplace safety, in addition to medical cost reduction.  

Employers who described themselves as more VOI-focused were:

More likely to value “building a culture of health” (66%) than organizations with an ROI focus (51%);
More likely to value building teamwork and morale (48%) than organizations with an ROI focus (25%);
More likely to be concerned about improving productivity with their health management programs (51%) than respondents
from organizations with an ROI focus (40%).

Commenting on the survey, Dr. Ronald S. Leopold, Willis Practice Leader in Health Outcomes said, “More organizations are
realizing that the expectation of an immediate return on investment (ROI) for their wellness programs through medical cost
reduction is unlikely. Worksite wellness requires a sustained effort, including annual program review and long-term program
management. Companies who adopt a true culture of health better position themselves for increased profitability in the long run.”

Additional survey findings indicated employers were still concerned about medical costs, with half (50%) of the respondents saying
they were “more concerned about medical costs in the next three years, than in the last three years.” With a projected increase in
medical trend in 2016 and the looming Cadillac Tax in 2018 – the business imperative to lower medical costs will continue to be a
top priority. In fact, the survey results suggests that more employers are broadening their strategies beyond the scope of
traditional wellness, and utilizing more focused, data-driven solutions to achieve sustained cost reduction, Willis said.

The Willis Health and Productivity Survey tracks employers' strategies in delivering employer-sponsored health plans, including
wellness programs. The survey represents the findings of over 700 participants ranging from fewer than 100 to more than 10,000
employees. A free copy of the survey can be found here:

http://www.willis.com/documents/publications/Services/Employee_Benefits/FOCUS_2015/14562_Health_Productivity.pdf

About Willis

Willis Group Holdings plc is a leading global risk advisory, re/insurance broking, and human capital and benefits firm. With roots
dating to 1828, Willis operates today on every continent with more than 18,000 employees in over 400 offices. Willis offers its
clients superior expertise, teamwork, innovation and market-leading products and professional services in risk management and
transfer. Our experts rank among the world’s leading authorities on analytics, modelling and mitigation strategies at the
intersection of global commerce and extreme events. Find more information at our website, www.willis.com, our leadership journal,
Resilience, or our up-to-the-minute blog on breaking news, WillisWire. Across geographies, industries and specialisms, Willis
provides its local and multinational clients with resilience for a risky world.

Contact: �

Media: �
Katelyn Makuh
+1 212 915-8644
katelyn.makuh@willis.com

Investors: �
Matthew J. Rohrmann
+1 212-915-8180
matt.rohrmann@Willis.com

http://www.globenewswire.com/Tracker?data=1rkWIT1Jhim2DaMlgsmvsuJ2LDttLH3yBBw6VfpsdPqWbGvFv926w9Z3ScrlGpklxmuUsO6Ktph9h8Sx9TJ41uCSsVUAk-CEYGkdvXAHGV-RENJdgJ2JyXGkU9phlBdO8Ah8ese_EmQcELiql4k0RwngDXBExrMnZji5qR3hP_Wx8l440NXI90HdHIqnzwWYSRUoMtXKej1rHzAwl6xrzQ==
http://www.globenewswire.com/Tracker?data=7G-mof3YSc81XiwG4ywePC8PVCV-6CZCafeAOBzNADl9tjMpemXCmw-vKB04-UXGniI7UN0hL4-XwAgwSH1JEAaEhmQxzih1Gyrnf9BnyfxadEOnMDYtbinmKMOGSkj9aciOH-EirKwFjcAla1zR_664zR63ywrhUPD4VVnsPPVCFUJXduhNLDj2195EElx5uDJTkHywrAXGH7CPHmxKwg-8dVFUS-9HAkyjsBqkHVGGcTckRixfN342zUeHuD8dm7Ms5ZtvDOnew-BK_q3bCeJHuH5F15gwJjbj2obBv7MS6fQaZC6bWm7LoCzJxSn-E_fVA1ZWdemgIYN3ATMLLw==
http://www.globenewswire.com/Tracker?data=6z-NZBJEFSGH9Kxi-UUJm4gw9mv911E_OSp74lz-gW9u6FoiGHi3SuDpKMge8tYyxVOwpJ3B-Tpj5XfAj8O4Iw==
http://www.globenewswire.com/Tracker?data=yvqcbBXlfZFl7bepJy2GO-2KHlMUQ8zOBratojENwMUJxpCHyrD5nL6K6hBuzmtfXL8VKR722CRr6uMpHYPv2w==
http://www.globenewswire.com/Tracker?data=ybHKkRfXgURAG6o5y6kFcMBJe6S8gGfbNzq5VGQhnhPDLo_rB0FN2-O1CjIMMXWvSPrf16quMRlOsq8WiiQTRA==
mailto:katelyn.makuh@willis.com
mailto:matt.rohrmann@Willis.com


Willis Group Holdings

http://www.globenewswire.com/NewsRoom/AttachmentNg/7ced0deb-b944-4b49-bf46-6d5d5f9d4bc9

